«AZIOAOYES TTPWTOROUAIES VIO TNV ETTIXEIPNMATIKOTNTA TWV NEWV»

EionynTtig:

MavwAng XAouBepakng

(Mpbdedpog Tou KEMEA - rpwnv A/vwy 2U0pBoulog kai Nevikdg AicuBuvTric  Johnson & Johnson Hellas
AEBE)
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2.0¢ BonBoupe
VO TOAUNNOCETE TO OPANA OOG!
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e TiI KAvoulE Kal TTwWG BonBoupe Toug vEoug
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Mpwnv Kal evepyd avwTaTd OIEVOUVTIKA OTEAEXN ETTIXEIPACEWYV
TouAayioTov 25 xpovia gutreipia

Eptreipia kai texvoyvwaoia atrd TToAAoUG S1a@OPETIKOUG KAGOOUG

TNG OIKOVOMIOGg

Eptreipia amé Nevikiy Aigubuvon, Marketing, TTwANCEIG,
Tapaywyn, Supply Chain Management, Oikovouikiy AieuBuvon,

Human Resources, Information Management
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KENTPO E@EAONTQN MANATZEP EAAAAOE Vi UpPxe§ MUQ

» Xwpig kapuid apgoiffn. O1 répol Ttou KEMEA tTpoépxovrtai

OTTOKAEIOTIKA ATTO TIC CUVOPOMEG TWV HEAWYV TOU KOl HOVO ATTO QUTEG

» AvedapTnoia atrd otrolecONTTOTE KUBEPVNTIKEG APXEG, TTOAITIKA

KOMMOATO KOl ETTIXEIPNMATIKA CUMPEPOVTA.

*To KEMEA d¢gv avraywvieTal TOUG ETTAYYEAMOTIEG CUMBOUAOUG.

ATtreuOuveTal OTTOU OEV UTTAPXOUV TA HECO KOl ETTOPKEIG TTOPOIL.



EoTioon oTnVv €MIYXEIPNUOATIKOTNTA
TWV VEWV

[Mwg ?



2UVOVTNOEIG EVAG TTPOC £V

 Mavw amrd 150 cuvavThoEelg JE
MEMOVWHEVOUG VEOUG Kal UTTO

EKKOAQWN ETTIXEIPNMATIEG

e 2TOTIOTIKA TWV AITNHATWV:

 57% avarmrtuén Business Plan kai

8épara Marketing
e 23% XpnuarodéTnon
* 10% Nopuikd — ®opoAoyikd
 10% AiGpopa



This 1s Greece!

ANO «TO BHMA»
AHMOZIEYZH: 18/05/2012, 08:43

To BpapBeio KapAopdayvou otov B. Zo1utrAe ka1 otn dnpooioypdgo E. Makpn

H veapnl eAAnvida TInRONKE yia Tnv épguva Europe on the ground

«H arrovoun tou supwrraikou Bpafeiou veotnra¢ KapAouayvog oe uia veapn eAAnvida
arToTeAEl TNV KAAUTEPN aTTavTnon aTnv Kpion 1mou uacrilel Tnv Eupwtrn». Auti ATav Jia
atrd TIC TTPWTEC PPACEIC TTOU EITTE 0 YEPPAVOS UTTOUPYOS OIkovouikwyv BOA@yKavyk
201uTTAE oTOV AOYO TTOU ekKpwvnoe TNV MNEUTTTN 010 Aaxev, Otav UTTOOEXONKE Kal O idI0g
TTAPOUOIO BpaBeio yia «EVNAIKOUG».

AUo peETpa Mo TEPA, N eAANvida dnuooioypdeog EAiva Makpn oTnv otroia avagepoTav
ACTPATITE ATTO Xapd. To KOIVO avTEDPAOE UE TTAPATETANEVO XEIPOKPOTNMA.

H kK.Makpn €ixe Bpapeutei NON TNV TTepacpévn Tpitn (15-5-2012) atrd tov TTpoedpo NG
EupwBouAn¢c MapTiv ZouATg pe 1o TTPWTO Bpapeio KapAoudayvou yia 1o 2012, yia pia
dnuooloypaPIKn £peuva UTTO ToV TiTAO «Europe on the ground» TTou TTPAYUATOTTOINCE
aT1TO KOIVOU HIa Ouada eAAVWV dnUocIoypa®wy.



This 1s Greece!




"ApXIOE E0U va TAEKEIC Kal 0 Oe0¢ Oa oou dwoel To viua'.
lMpwTtn @opa akouoa aurn Tnv mapoiuia armro Tov K. XAouBepakn.

ATTo 10718, 06V TN EEXVW TTOTE. 2€ OTI KAVW, 000 OUOKOAEC KaI av
givai o1 ouvOnke¢. Kair onuepa, gival. Ouws Karapépape va
KEPOIOOUNE yIATI OVEIPEUTHKAME Kal TO 1m0 onpavriko, [IPA=ZAME
oUNQWVA UE autd Ta oveipda. Ti Tio UTTEPOXO arro avlpwIirous Tou
o€ Bon@ave Kai o PEPVOUV EUTTPAKTA TTIO KOVTA OTO OVEIPO OOU.
Kar auro sivar ro KEMEN!

AKoua, Karmoiec PopéEC mou ouAAoyiloual 6An tn BorBsia mou pou
EXEl mmpoo@épel, 6ev TO YwpdAsgl 0 vous Uou!

EAiva MakpnR
19-5-2012



YITOOTNPIEN OPYAVIOHWYV VEWV
ETTIXEIPNHUATIWV

« XEN

« Open Coffee
 YOUNG LEADERS
« EXZYNE

e JADE Hellas
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2UVEPYOOIEC ME TTAVETTICTAMIA

OlNA

MavemmioTAuio Meipaiwg

EMI

ApioToTéAgio MavetTioTAMIO
MavemioTApio Makedoviag
MavemmioTAuio Alyaiou
NMoAuTtexveio Kpntng

IONIO MavetmioTApIo
MavemmioTApio Osocoaliag
MewTtToVvIKO MavetioTAuIio AGnvwy

EOvik ZxoAn Anuéoiag Yyeiag
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2UVEPYOOIEC ME TTOVETTICTAMIO ME:

o AlaA£€eig (avamTugn emmixeipnuatikol oxediou,
XPNUATOOOTNON VEWV ETTIXEIPNOEWYV KATT)

o AZIoAOYNON ETTIXEIPNUATIKWYV I0EWV

 ASIoAOYNON ETTIXEIPNMATIKWY OXEDQIWV

 MMapouciaon “business stories”



KENTPO E©OEAONTQN MANATZEP EAAAAOZ

2UMMETOXN O€ EKONAWOEIC HE OTOXO
TNV VEAVIKN ETTIXEIPNMOATIKOTNTO

ExdRAwon Youth@Work oto ZE®
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AVATTTUCN ETOINWYV ETTIXEIPNMATIKWY CXEOIWV
QYPOTIKNG TTAPAYWYNGS Kal eEAeUBepn O100e0T) TOUG
oTo O100IKTUO

 ZOAIYKAPOTPO@PEIA OVOIKTOU
TUTTOU (UTTO avAaTrTUgn)

 Mavitapia ?
o 2TERIa ?

 [Mpowbnon e¢aywywyv yia
emIAeypéva EAANVIKaG
AYPOTIKA TTPOIOVTA (MEAL,
EAAIOAQDO KATT)



To website Tou KEMEA
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EpyaAeia oto website Tou KEMEA

* Business Plan & AANa EpyaAcia

o Marketing & lNwAnoeig

* AUocic yia Mikpég Etnixeipnocic oe
TEPIOd0 Kpiang

o Eputropikéc 2uppaocic

o NAoyIoTIK& & PopoAoyikda

o Xpnparodotnan, Tparreleg

o Emrevduocig, Avatrtu¢lakoi Nopol

o [lepiBaAlAov, Yyieivr) kalt AoQAAcia

 AvOpwTtrivo Auvauiké & Epyaociaka

 Biwoiyn Avarruen

* ETaipiki Koivwvikr) EuBuvn
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Comments.

Kataxwpnoeig kai appa o€
TTEPIOOIKA
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206 fonboupe
VO TOAUNOCETE TO
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Exoupe 16€€¢ va yivel!
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O€ [SonBave OwpEeav va deic T
MYXEIPNUATIKEG IBEEC 00U va «rraifouv
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EGEAONTON MANATZEP EAAS

www.kemel.gr —
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200G EUXOPICTW TTOAU



